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Hopvertising, an undergraduate-run integrated 
marketing agency, is currently competing in the 
Invent2Prevent program, hosted by EdVenture 
Partners. The JHU team is composed of 20 un-
dergraduate students, currently enrolled in the 
Advertising & Integrated Marketing Communi-
cations course taught by Professor Leslie Kend-
rick. These students gain hands-on experience 
by developing and implementing an integrated 
marketing campaign.

The agency is participating in the Invent2Pre-
vent project, alongside 24 other universities. 
Invent2Prevent has tasked teams with creating 
a product, tool, or initiative that addresses the 
growing concern of targeted violence and terror-
ism through initiatives that empower students. 
COVID-19 has contributed to an isolated envi-
ronment, in which domestic targeted violence 
and terrorism has become a growing threat. The 
top three finalists will be presenting their cam-
paigns to representatives from the U.S. Depart-
ment of Homeland Security. 

EdVenture Partners’ client is the U.S. Depart
ment of Homeland Security. The Hopvertising 
agency is currently developing a tool for this cli-
ent called the Balanced Information Assessment 
Scale, or myBIAS Quiz. The tool allows users 
to self-assess their likelihood to believe false 
information. The campaign is intended to raise 
awareness about misinformation-led targeted 
violence and terrorism. 

Hopvertising consists of multiple departments 
including Advertising and Multimedia, Research, 
Public Relations and Social Media, Campaign 
Strategy and Implementation, Finance, and Re-
ports and Presentations. Elizabeth Redmond and 
Vivian Sun act as co-CEOs and directly super-
vise department co-managers.

Backgrounder

  Below: Our student ad-agency team at a weekly zoom meeting

The Competition
EdVenture Partners and the U.S. Department 
of Homeland Security (DHS) have challenged 
university students across the nation to create 
a product, tool, or initiative to combat and raise 
awareness about targeted violence and terror-
ism (TVT).

Targeted violence refers to any incident of vio-
lence that implicates homeland security and/or 
DHS activities, and in which a known or know-
able attacker selects a particular target prior to 
the violent attack.

Terrorism refers to any activity involving a 
criminally unlawful act that is dangerous to 
human life or potentially destructive of critical 
infrastructure or key resources, and that ap-
pears intended to intimidate or coerce a civilian 
population, to influence government policy 
by intimidation or coercion, or to affect the 
conduct of a government by mass destruction, 
assassination, or kidnapping.

Johns Hopkins University is among one of 25 
universities competing in the Invent2Prevent 
project. 

Hopvertising
The team is composed of 20 Johns Hopkins 
University (JHU) students, currently enrolled in 
the Advertising & Integrated Marketing course 
taught by Professor Leslie Kendrick.

The research team surveyed 194 JHU under-
graduates. 

61% of respondents strongly agreed that misin-
formation is a significant risk factor for target-
ed violence and terrorism.

The selected target audience are inactive 
populations: those who oppose targeted vio-
lence and terrorism but currently are not active 
in raising public awareness or broader preven-
tion efforts. 

The top three teams will present to judges from 
the DHS. 

A $2,000 budget will be allocated amongst 
social media tactics, tool development, incen-
tives, and other campaign initiatives.

1 of 25 Teams  
Competing

Key Facts

61% Hopkins students feel that 
misinformation is a significant 
risk factor for TVT

Six Departments:
Research
PR & Social
Finance

$2000 Total Campaign Budget

Invent2Prevent

Campaign Strategy
Advertising & Multimedia
Reports & Presentations



Upcoming Events
MISS ME WITH THAT FAKE NEWS: A WORKSHOP ON DETECTING MISINFORMATION 
Tuesday, March 23, 2021 | 4 PM EST  on Zoom
Join New York Times reporter, Scott Shane, for a virtual workshop on detecting misinformation. 
With over 35+ years of experience as an investigative journalist at the Baltimore Sun & New York 
Times, Scott has developed an expertise in discerning the truth. 

MISINFO, WHAT DO YOU KNOW? JEOPARDY!
Monday, March 29, 2021 | 5-6:30PM EST on Zoom 
A competition with trivia questions based on misinformation and misinformation-driven acts of 
targeted violence and terrorism.

WHICH POINT IS MOOT? TEST YOUR KNOWLEDGE WITH A KAHOOT! 
Friday, April 2, 2021 | 7 PM EST on Zoom
Attendees will be tested on their ability to identify false headlines and knowledge of notable 
incidents of targeted violence and terrorism.

Campaign Details & Timeline
ELIZABETH REDMOND | Co-CEO
Elizabeth is a Junior at Johns Hopkins University; she is pursu-
ing a Writing Seminars major and Marketing and Communica-
tions minor. She has interned at Cozy Cat Press, an indepen-
dent publisher, worked as an assistant in the Johns Hopkins 
Residential Life main office, and vetted student submissions of 
fiction, poetry, and art for J.Magazine, a campus literary mag-
azine. In addition to her role as CEO of the class agency, she 
is the events coordinator for the Writing Seminars Student Ad-
visory Board and an editorial assistant employed by the Johns 
Hopkins Department of Biomedical Engineering.

Her interest in content and digital marketing, as well as her 
passion for fostering inclusivity, drew her to this project. She 
is very excited to bring awareness to the agency’s initiative 
because “working on this client-based integrated marketing 
project has given students the opportunity to cultivate leader-
ship and marketing skills while educating their peers on how 
unchecked misinformation can lead to targeted violence and 
terrorism, which is an incredibly important priority in the cur-
rent sociopolitical climate.”

VIVIAN SUN | Co-CEO
 
Vivian Sun is a Junior at Johns Hopkins University; she is 
pursuing a major in Writing Seminars and minors in Business 
and Marketing & Communications. She has interned at TBC, 
Inc. (a Baltimore-based advertising agency), works as a Digital 
Communications Assistant at the Hopkins Extreme Materials 
Institute, and is a Strategy & Operations Consultant for Girls 
Who Consult. In addition to her role as the CEO of the class 
agency, she is Vice President of Internal Affairs at alpha Kappa 
Delta Phi, an Asian-interest sorority. 
 
Her passion for storytelling backed by data, as well as her 
interest in marketing and strategy, drew her to the Advertising 
and Integrated Marketing class and its client-based project. 
Misinformation and targeted violence and terrorism is an 
incredibly important issue, especially in today’s sociopoliti-
cal climate. Vivian says that exploring this topic through the 
course has been “an invaluable experience for students and 
provides them with an opportunity to gain hands-on experi-
ence in planning, launching, and implementing an integrated 
marketing campaign.”

Elizabeth Redmond

Vivian Sun

Leadership Bios
Our slogan:
This slogan is a call to action for the audience to utilize the 
myBIAS quiz.

The campaign website is www.myBIAS.net. The website will 
be officially launched on March 23rd and will feature the 
myBIAS Quiz, press hits, blog posts, FAQs, and links to our 
social media channels.

The extensive social media strategy includes tactics such as 
myBIAS Mondays, a user-generated content giveaway, and 
paid advertisements on Facebook and Instagram.

myBIAS Mondays will test followers on their ability to deci-
pher misinformation between two articles utilizing the poll 
feature on Instagram and Facebook stories.

Quiz takers will be encouraged to post their results on Insta-
gram and Facebook with #myBIASjhu to increase user en-
gagement and encourage user-generated content. Gift card 
winners will be randomly selected.

“Check your bias.”

3/23 – 4/11 
Campaign 
Implementation

4/12 – 4/30
Post-Campaign 
Research

2/01 – 3/22
Campaign Research & 
Development

http://www.mybias.net


Q: What is Hopvertising?
A: Hopvertising is a student-led integrated 
marketing agency composed of undergrad-
uate students from the Advertising and 
Integrated Marketing Communications 
course at Johns Hopkins University. The 
agency is led by Co-CEOs who oversee six 
departments: Research, Campaign Strategy 
& Implementation, Public Relations/Social 
Media, Advertising/Multimedia, Finance, 
and Reports & Presentations.

Q: Why does the Invent2Prevent 
Program exist?
A: Hopvertising has created its campaign 
against misinformation and targeted vi-
olence for the Invent2Prevent program 
because incidents of targeted violence and 
terrorism emboldened by misinformation 
have devastating consequences, i.e. the 
January 6th Capitol Riot. This campaign 
seeks to bring awareness to this issue and 
develop a tool to dispel the root causes of 
such events.

Q: Does this campaign reflect a political 
agenda?
A: No, the campaign seeks to engage with 
users objectively. All information presented 
is designed to be apolitical. Misinformation 
can be rooted in ideology from across the 
political spectrum and if unchecked, has 
the potential to influence individuals of any 
belief-system to commit acts of targeted 
violence and terrorism (TVT).

FREQUENTLY ASKED QUESTIONS

Q: What is the myBIAS quiz?
A: The Balanced Information Assessment 
Scale, or myBIAS Quiz, is a tool that will 
allow participants to self-assess their 
likelihood to believe false information. 
It can be compared to the Myers-Briggs 
Personality Test, but rather than identi-
fying one’s psychological preferences, it 
will identify one’s propensity to be misled 
by misinformation. Through a series of 
questions, the myBIAS quiz will deter-
mine how susceptible the user is to false 
information, identify areas of improve-
ment, and suggest resources for growth.

Q: Why is this an effective tool for root-
ing out misinformation and TVT?
A: One of the most significant dangers of 
misinformation is that those influenced 
by it often do not know that they are 
reading or sharing misinformation. The 
myBIAS Quiz seeks to bring awareness 
to the fact that anyone can fall victim to 
misinformation. It is also an entertain-
ing tool to garner enthusiasm about this 
topic and drive traffic to the campaign’s 
other resources and events.

Misinformation & Targeted 
Violence & Terrorism (TVT)
Q: What is misinformation?
A: Misinformation, sometimes referred to as 
disinformation, is false or inaccurate informa-
tion, especially that which is deliberately in-
tended to deceive. Misinformation is especially 
dangerous in today’s online, globalized world 
due to the interconnectedness and largely 
unchecked nature of social and other Internet 
media.

Q: What is targeted violence and terrorism?
A: Targeted violence refers to any incident of 
violence that implicates homeland security 
and/or U.S. Department of Homeland Secu-
rity (DHS) activities, and in which a known or 
knowable attacker selects a particular target 
prior to the violent attack. Terrorism refers to 
any activity involving a criminally unlawful 
act that is dangerous to human life or poten-
tially destructive of critical infrastructure or 
key resources, and that appears intended to 
intimidate or coerce a civilian population, to 
influence government policy by intimidation 
or coercion, or to affect the conduct of a gov-
ernment by mass destruction, assassination, or 
kidnapping.

Q: What does misinformation have to do with 
targeted violence and terrorism?
A: Misinformation can inspire individuals to 
commit acts of targeted violence and terrorism 
on the basis of a false pretense. Misinforma-
tion online can easily translate into violence 
when levels of digital/social media literacy are 
low and individuals have difficulty discerning 
between false and true narratives. For instance, 
in 2019, 50 people attacked a Roma slum and 
set fire to their cars, acting on a baseless ru-
mor spread via Facebook and Snapchat that 
the Roma community was kidnapping French 
women and children (Funke 2019).

About the myBIAS QuizHopvertising, Our Campaign &  
The Invent2Prevent Program
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https://www.poynter.org/fact-checking/2019/misinformation-is-inciting-violence-around-the-world-and-tech-platforms-dont-have-a-plan-to-stop-it/


Contact Us

Hopvertising PR Manager: Lauren Paulet
Email: hopvertising@gmail.com
Cell: 786-312-7481


